Year 8 Citizenship — Media Literacy

Game Changer: ‘| can interpret and evaluate a range of ideas and assess how
they have impacted the world around me.’

This unit aims to support you in developing the ability to identify different types of media
and understand the messages they're sending. You will learn practical skills to help you to
evaluate the information you consume by learning to think about it critically.

Biased News

News presented from just
one side, favouritism to
one point of view or one
version of events.

Disinformation

Information that is false
and deliberately created
to cause harm. It can be
hard to identify the intent
behind the information.

Emotions

A feeling such as
happiness, love, fear,
anger, or hatred, which
can be caused by the
situation that you are in
or the people you are
with.

False News

News or stories on the
internet that are not true.
They may be deliberately
created to make people
believe something untrue
to get lots of people to
visit a website. These are
deliberate lies that are
put online, even though
the person writing them
knows that they are made
up.

Use the ‘REVIEW’ Model

Use this step by step process to help you critically evaluate media stories you
come across, and make informed choices about the information.

The Wheel of Emotions
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Malinformation

Truthful information
which is shared
deliberately to harm a
person or group.

Misinformation

Incorrect or misleading
information, but it has
not been created to cause
harm.

Find out more:
Oak Academy: BBC Media World:
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decide which ‘information neighbourhoods sources come from. This helps you
to decide what the intent of a piece of information will be.

Includes one-sided claims,
often without factual evidence

Content paid for by client to
increase sales or attention

Creators are unnamed, but
may publish corrections

+ Uses careful public statements
to offer a one-sided view

= Client may pay to promote
products or improve image

* Publicists and PR staff are
usually unnamed unless
publicly correcting an error

* |s focused on gaining and
holding an audience

* Producers can manipulate
the point of view as they desire

+ Producers may sometimes be
named, may publish corrections.

Journalism

* Good journalism includes the
verification of content

» Journalists’ ethics forbid them
from working for interest groups

» Work is signed; authors are held
accountable for their work and
publicly correct errors.
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‘Name it to Tame It’

Mixes facts with illogical or
unproven conclusions

News and media can make us feel a certain way. For
example, we can be surprised, angry, confused, or sad.
Taking a minute to identify your emotional reaction, and to
take a pause (and a bit of distance) from it can help you
better understand the news and media you are seeing,
better understand your own views towards a topic, and help
you avoid falling for, or sharing with others, content that
might not be true.
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Often uses exaggeration

Clearly supports a government
or other organisation

Crealors are unnamed and
do not publicly correct errors
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Unfiltered content cannot be

verified; may be truthful or may
be designed to obscure the truth

Person posting it may do so
for a specific reason

Poster usually not held
accountable for the information
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